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Saladmaster, Inc. recognizes that Dealers engaged in selling Saladmaster merchandise assume
certain responsibilities towards their distributors and consumers arising out of the personal
contact method of distribution of Saladmaster products and services, and hereby sets forth the
basic fair and ethical principles and practices to which Dealers will continue to adhere in the
conduct of their business.
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Therefore I ( ) a Saladmaster Dealer in good standing, do hereby
agree to sign this code of ethics, herein below referred to as “Code,” in consideration of many
other Dealers signing a similar document at this, and I agree to adhere to the principle set out
herein.
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I future agree that in the event there should arise any conflict between any word, phrase or
provision of this Code and my dealership agreement, then the word, phrase or provision in the
Dealership Agreement that may be in conflict will prevail and paramount to the Code and be
controlling in case of conflict. The Saladmaster Executive Staff and Executive Sales Director of
the Dealer involved will be the sole determiners as to whether or not a conflict exists between
the Code and the Dealership Agreement.
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A. Code of Conduct(&g=3%hH

1. Deceptive or Unlawful Consumer Practices (6{2 == =9 EY L)
No Dealer of Saladmaster shall engage in any deceptlve or unlawful consumer practices.
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All Dealers and distributors shall be supportive of Saladmaster policies and practices.
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2 Products or Services ( §|Z EE= AMH|A)
The offer of products or services for sale by a Dealer shall be accurate and truthful as to
price, quality, make, value, performance, quantity, currency of model, and availability.
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The Dealer shall uphold Saladmaster integrity by handling consumer complaints and by
making prompt delivery of all merchandise.
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3 Terms of sale(EtOj =2
A written order or receipt of sale shall be delivered to the consumer at the time of sale,
which sets forth in language that is clear and free of ambiguity;
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A. All the terms and conditions of sale, with the specification of the total amount
the consumer will be required to pay, including all interest, service charges and fees,
and other costs and expense as required by federal and state law;
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B. The name and address of the salesperson of Dealership represented.
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C. No Saladmaster salesperson shall attempt to breach or cancel another Saladmaster
salesperson’s contract. All salespersons shall conduct business in good faith and apply
good business ethics well of other Saladmaster Dealers and distributors, All salesper
sons shall employ selling tactics that do not discredit other Saladmaster Dealers or
distributors.
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4. Warranties (£ Z)

None of Saladmaster’s warranties shall be misrepresented or altered in any manner.
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5. Proselytizing ( M3)

For the purpose of this Code, proselytizing or unethical practices shall be actionable under
this Code. The Saladmaster Executive Staff and Executive Sales Director of the area where
the violation occurred will constitute the committee to determine whether the action con
stitute a violation of this Code.
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6. Show Policy (FIA|(SHA}) H2H)

Being ever mindful of the company in regards to authorized Dealers, who are in fact inde
pendent contractors, we nevertheless, feel it is our obligation to attempt to keep peace
and harmony among our Dealers. With this in mind, we have formulated the following
policy trusting that it will help accomplish this end. We propose the program will be car
ried out with a voluntary adherence by all Dealers.
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All Show programs, i.e., fairs, home shows etc., where Saladmaster is to be represented,
shall be under the direct management of the Executive Sales Director who is assigned to
the area in which the program takes place. Any Dealer wishing to participate in said pro
gram either in or outside of his assigned Area of Primary Responsibility (APR) must apply
to the responsible Executive Sales Director before entering into such a program. The Ex
ecutive Sales Director and Saladmaster Executive Staff will determine if the



proposal is in keeping with the best interest of the company and its consumers. The Com
pany reserves the right to refuse to fill orders that arise from programs that are not ap
proved, and further reserves the right to terminate its relationship with Dealers whose ef
forts are contrary to this policy as being adverse to the best interest of the company.
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The Purpose of this policy is not to restrict any Dealer’s business activities, but is to insure
that Saladmaster products are presented in an ethical and pleasing manner to consumers.
The intent is to avoid confusion with Saladmaster consumers regarding product lines, war
ranties, and local service. By assigning this responsibility to the local Executive Sales Direc
tor, the Consumer and the Saladmaster Company are assured of proper and ethical rep
resentation by Saladmaster representatives in a manner that benefits the consumer and
the Saladmaster marketing program.
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B. RSPONSIBILTIES AND DUTIES (%42l 1} o] =)

In the event any consumer shall complain that the Dealer or distributor offering for sale the
products or services of Saladmaster has engaged in any improper course of conduct per
taining to the sales presentation of its goods or services, Saladmaster shall promptly inves
tigate the complaint and shall take such steps as it may find appropriate and necessary
under the circumstances to cause the redress of any wrongs which its investigation disclose
to have been committed
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Dealers will be considered responsible for Code violation by their distributors and repre
sentatives where the administrator finds, after considering all the facts, that a violation of
the Code has occurred and the Dealer has either authorized such practice, is found to have
participated in such practice, condoned it, or in any other way supported it. A Dealer shall
be considered responsible for a Code violation by its distributors or representatives; al
though he had no knowledge of such violation, if the administrator finds that the Dealer
was culpably negligent by failing to establish procedures whereby the Dealer would be kept
informed of the activity of its distributors and representatives. For the purpose of this Code,
interest of fostering consumer



protection, Dealers shall voluntarily not raise the independent contractor status of sales
persons distributing their products or services under its trademark or trade name as a de
fense against Code violation allegations and such action shall not be construed to be a
waiver of the Dealers’ right to raise such defense under any circumstance.
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The Dealers subscribing to this Code recognize that its success will require diligence in
creating awareness among their distributors and/or representatives marketing Saladmas
ter products or services of the Dealer's obligations under the Code. No subscribing party
shall in any way attempt to persuade, induce or coerce another party to breach this Code,
and the subscribers hereto agree that the inducing of the breach of this Code is consid
ered a violation of the Code.
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C. ENFORCEMENT OF THE SALADMASTER CODE OF ETHICS(M2{ E0}AE| 82| 7FtHo| Alsh)

Any violation of the Code will be brought before the Home Office Executive Staff and

the Executive Sales Director involved. This Committee will hear both sides and will deter
mine whether a violation of the Code occurred. If a violation has in fact occurred, the nec
essary Action, as determined by the committee, will be taken.
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Signature of Dealer
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Name of Dealer (Please Print)
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